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ENIXEIPHZIAKO NPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

& EpyanelofAkn
J AViaywVvIOTIKOTNTAS

A MIKPEZ & MNMOAY MIKPEZ EMNIXEIPHZEIZ

H emxeipnon T[IATIAS IAKQBO> KAI ZIA EE nou edpevsl otnv nepigpepeia ATTIKHX evraxbnke otn dpdon
«EpyaAegiobnkn AvtaywvioTikOTNTAc» npolnoAoyiopou 400 ekar. Eupw. H dpdon otoxeusl oTn BeATiwon TNG
avTaywvIoTIKOTNTAC TWV MIKPWV KAl NOAU HIKPWV EMNIXEIPNOEWY, €MeVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG,
TNV UI0BETNON CUCTNNATWY TuNonoinong & nioTonoinong, kabwg kal o€ branding kal yngiakn npoBoAr.

O ouvoAIKOG NpoUnoAoyIopoc TNG engvduonc eival 150.000 € ek Twv onoiwv n dnuooia dandavn avepxeTal os 75.000
€ kar ouyxpnuatodoTeiTal anoé Tnv EAAGda kar to Eupwnaikd Tapeio Mepipepeiakns Avantuénc Tng Eupwnaikng
'‘Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnuaTodoTnon kai uAonoisgital, nepiAappBavel enevdéUoEIq
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiouog

v MioTonoinon MpoidvTwyv - Ynnpeoiwv - Aladikaoiwv

v Zuokeuaaoia - ETikeTa - Branding

v Wnoiakn MpofoAn

v MeTagopika Peoa

v MicBoAoyiko kOOTOG £pyalopevwy (VEO NPOCWMIKO)

M&o® TNG CUHHMETOXNG oTNn Apdaon, n eniXeEipnon NETUXE:

v BEATIWON TNG AvVTaywvVvIOTIKOTNTAG TNG

v au&non TngG kepdoPopiag TnG

v gvioxuon Tng eEwaoTpEPEIAC

v/ EMEKTAOCN TNG ayopdg UE TN NPocBnKn VEWV NPOoioVTwV & UNNPECIWV
v €Eao@aAion uwnAOTEPNG NoIOTNTAC NPOIOVTA & UMNPETIEC

v/ au&non TnNG napaywyikotTntac & BeATiwon AsIToupyikwv d1adikaoiwv
v/ gvioxuon TNG ENIXEIPNUATIKOTNTAG

v dnuioupyia / diaTApnon NoloTIKWV BECEWV €pyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €nixeipnon ano@ePovTag opeAn TNV avraywvioTIKOTNTA TNG XWPac Kabwg

Kal oTNV TOMIKN OIKOVOoWia.

E/\/\HNIKH@%?MOKPATIA E EZ"A

YNOYPTEIO iy
ANAMNTYZHE KAI ENENAYZEQN = -
EIAIKH FTPAMMATEIA AIAXEIPIEHE - - -
NPOrPAMMATQN ETNA & T: avantuén - epyasia - aAknkeyyun

EIAIKH YNMHPEZIA AIAXEIPIZHI EMAVEK

Eupwnaikn ‘Evwon
Eupwnaikd Tapeio
Nepipepetaknc Avantuéng

Me tn ocuyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



